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“Living ‘ftully charged’ is all about finding the YAY and
learning how to prioritize optimism and joy. Now, this
goal is becoming even more explicit: People are being
more intentional about understanding what brings
them happiness. In this more-thoughtful space,
they're looking to retail to ind new and creative ways
to address those desires.”

Meaghan Murphy - Author, longtime magazine editor, TV host, lifestyle expert, small business cheerleader

FAIRE



t's all about joy
rediscovered

If you set out today and asked a dozen strangers on the street how they define joy, you
would, most likely, get 12 wildly different answers, and most importantly, each answer
would be right.

There are no wrong answers when it comes to defining joy because it is a uniquely

. personal, distinctly human quality. Joy isn’t just a fleeting emotion; beyond deepening
¥ —— - social connections and fostering personal growth, studies show that joy has profound
impacts 2 on our physical health, boosting our immune system and supporting longevity.

_ . It is one of those things that you inherently know when you see it, but for every one of us,
;/ what sparks joy is different. Whether it is a special outfit, lucky charm, or signature scent,
“ \ consumers continue to lean into a myriad of purchases that add to their daily happiness.

bhddd #Littletreat has over 111 million shares (and counting!) on TikTok, and it’s clear that retail
therapy has a big role to play in providing a hit of dopamine and, ultimately, joy.
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So how can retailers be prepared to create that special moment where the eye lands on the
absolutely necessary, if not always practical, purchase that creates a rush of feeling? We
dove into the data to explore what retailers should be prioritizing for the coming year.

This year’s Faire Forecast sets out to celebrate how consumers (and everyone) prioritize
their own unique ways of chasing joy.

FAITIRE


https://www.healthline.com/health/affects-of-joy
https://www.healthline.com/health/affects-of-joy
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Seeking adventure on

the road less traveled

Intentional Detours

Adventurers around the world are gathering their closest friends, hitting the open road 2, and
stocking up on snacks—but this time, they’re embracing spontaneity, leaving room for detours,
and taking the journey as it comes.

Intentional Detours celebrate the free-spirited who find joy in the unexpected, reveling in the
magic of veering off the beaten path. It’s not just about reaching a destination but savoring the
surprises along the way.

What sets this trend apart from the usual love of travel is a mindset that values curiosity over
structure, encouraging us to loosen our grip on rigid itineraries and make space for
serendipity.


https://www.forbes.com/sites/michellebruton/2023/02/28/outdoor-recreation-industry-sees-significant-growth-with-changes-in-consumer-behavior-sparked-by-covid-19/

How It's
trending

Unwinding requires putting our phones on airplane
mode and remembering simpler pasts. There’s a whiff
of nostalgia, with searches for “film,” “polaroid,” and
“tradition” on the rise. Beyond the freedom to explore
and disconnect, “Intentional Detours” is defined by
experiences that will form into memories.

F A I R E Intentional Detours

Why we
love it

This trend invites you to disconnect to reconnect and
to open yourself up to the beauty of the world around
you. Find a clear roadside spot where you can see more
stars, break out an old-school paper map, craft the
perfect mixtape for a car-wide singalong. Then, commit
it to memory beyond a screen: on pen and paper,
instant film, or in a scrapbook. There’s a lot to be said
for the road less traveled. After all, who isn’t just a little
curious about the world’s largest catsup bottle~?



https://www.buzzfeed.com/fuelthejourney/quirky-things-on-route-66-to-see

By the numbers

500%

Cowboy hats” have
seen a 3x increase Iin

searches as of Q2 2024.

Searches for “Route 66” have more than
doubled since early 2024.

FAIRE
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Intentional Detours

Searches for “playing
cards” are up 247%
since November 2023.

Searches for “polaroid” doubled during Q3
this year, and “film” is up 36% as of Q4.



How it comes to life
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1. Capturing the magic of the unexpected, Fotofoto’s eco-friendly, disposable cameras , preloaded with cinema-grade color film, turn detours into lasting memories. 2. Snacks like HEY YUM!’s Organic Fruit
Marshmallows are a playful pick-me-up for hungry kids. 3. Designed with practicality and wanderlust in mind, United by Blue’s collapsible travel bowls are lightweight and ensure furry companions stay
hydrated no matter where the road leads. 4. Lavender Plantable Wildflower Seed Card by Small Victories 5. Vintage Metal Cooler by Foster & Rye 6. Climbing Rope Dog Leash by Euro-Dog Collars and Leads 7.
Travel Games by BeyBerk International 8. New York Botanical Garden Mushroom Identification Flashcards by Penguin Random House 9. Playing Cards X Adam Jk by Third Drawer Down USA 10. Snail World
Coffee Table Book by Broccoli 11. The Wolf Jacket by MOD REF 12. Bon Appétit Isothermic Lunch Bag by Helio Ferretti Co

F A I R E Intentional Detours 9


https://www.faire.com/merchandised-collection/intentional-detours
https://www.faire.com/brand/b_4vbygpv226?refP=p_4x732jqzur
https://www.faire.com/product/p_4x732jqzur?bRefP=p_4x732jqzur&refB=1
https://www.faire.com/brand/b_4jcohcizzi?refC=Food%20%26%20Drink%7CConfections%7CEco-friendly&sortingHint=true
https://www.faire.com/product/p_5kpxx4kewr?impressionId=1730946214_yv8ddvfgbpw5tsu&refC=Food%20%26%20Drink%7CConfections%7CEco-friendly
https://www.faire.com/product/p_5kpxx4kewr?impressionId=1730946214_yv8ddvfgbpw5tsu&refC=Food%20%26%20Drink%7CConfections%7CEco-friendly
https://www.faire.com/brand/b_b16f55ac?refReqId=8a9fmc4k68wbkbwb85wzbdqyc&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_qv9mdwxntw?bRefS=united%20by%20blue&refB=1
https://www.faire.com/product/p_c7qsuodb?impressionId=ppi_1730746014_hc9vadhmk2k&refS=plant%20this%20card
https://www.faire.com/brand/b_fa5b01be?refP=p_c7qsuodb&refS=plant%20this%20card
https://www.faire.com/product/p_dkwkpc0r?bRefP=p_63oihdfb&bRefS=camp%20gear&refB=1
https://www.faire.com/brand/b_4gbo30kg?refP=p_dkwkpc0r&refS=camp%20gear
https://www.faire.com/product/p_mga6mwyzdj?impressionId=1731344347_jcfnpudwnut9scm&refS=climbing%20rope
https://www.faire.com/brand/b_6k0wwi1a1k?refP=p_mga6mwyzdj&refS=climbing%20rope
https://www.faire.com/product/p_3yxagt4k9h?impressionId=ppi_1730745890_gj5mqys8xh8&refS=travel%20backgammon
https://www.faire.com/brand/b_dec65a68?refP=p_3yxagt4k9h&refS=travel%20backgammon
https://www.faire.com/product/p_qqghkpdjdm?impressionId=1736385086_4d6nzdbbrgk7wc9&refS=New%20York%20Botanical%20Garden%20Mushroom%20Identification%20Flashcards
https://www.faire.com/brand/b_q68qsrd57c?refP=p_qqghkpdjdm&refS=mushrooms%20cards
https://www.faire.com/product/p_485uz5rb5c?impressionId=1731344784_8san9hytqqmqwtx&refS=JK%20playing%20cards
https://www.faire.com/brand/b_3fio9sxbn1?refReqId=mewg98gfsuadz9c8ev3tz6suu&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_a4bsb0ptf0?impressionId=1730939642_y4qpd8qmq4wvemk&refS=hiking%20coffee%20table%20book
https://www.faire.com/product/p_a4bsb0ptf0?impressionId=1730939642_y4qpd8qmq4wvemk&refS=hiking%20coffee%20table%20book
https://www.faire.com/brand/b_cuur2wm6ik?refP=p_a4bsb0ptf0&refS=hiking%20coffee%20table%20book
https://www.faire.com/product/p_nnsfn5sw5u?impressionId=ppi_1730938451_k4mdxww3wd2&refS=leather%20boots
https://www.faire.com/brand/b_8dsucv84?refP=p_nnsfn5sw5u&refS=leather%20boots
https://www.faire.com/product/p_xdpfsj57jf?impressionId=1730939018_b8q78vckdqvus7c&refS=backpack
https://www.faire.com/brand/b_megkz7vefx?refP=p_xdpfsj57jf&refS=backpack
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Recapturing an era of

rich textures ano

ola-world elegance

Victorian Noir

As more people choose to live alone 72, fewer have to compromise on personal style in the
home and are splurging more on little luxuries 2 for themselves—sparking a surge in searches
for terms like “personality” and “vintage.” Taking center stage are unique pieces that stand out
and draw inspiration from the classic, the elaborate, and the maximalist.

Inspired by the elegance of European parlors, and the artful jumble of high-end antique shops,

the “Victorian Noir” trend is defined by the decadent, romantic, and supernatural—the accent
piece that provokes curiosity.

Evoking distant realms and exotic pasts, this is a trend you can see, taste, smell, hear, and
touch. Think dark, dramatic aesthetics with brocade, velvet, and ruffles for apparel and decor,
while personal accessories, like vintage-style jewelry, also draw the eye.

1


https://www.ingka.com/newsroom/solo-living-redefined-how-living-with-yourself-can-enhance-life-at-home/
https://www.cityam.com/little-luxuries-and-warm-weather-boost-card-spending-in-august/#:~:text=The%20demand%20for%20little%20luxuries,cosmetics%20even%20as%20budgets%20tighten.

How It's
trending

Consumers are rejecting “less is more” in favor of
bold self-expression. When they find that perfect
Victorian-inspired piece in your shop, they’re not just
buying decor—they are investing in their personal
story. With searches for “burgundy” up 240% from
two years ago and “neck scarf” searches climbing
27.9% in Q4 2024, the appetite for dramatic
accessories has never been stronger.

| A B 2 Victorian Noir

Why we
love it

This trend invites consumers to explore all the
indulgence modes of self-expression available to them.
Embrace Victorian Noir with a personality-defining
accessory, an item that takes something old and makes
it feel new, and reject the wisdom that less is more.
Fashion icon Iris Apfel captured it perfectly when she
said: “More is more, and less is a bore.”

12



By the numbers

240%

Searches for “burgundy”
are up 240% from two
years ago.

17

Searches for “mirrors” are up 31%
as of Q3 2024.

FAIRE

9%

Victorian Noir

Searches for “brocade”
are up 29% as of Q3
2024. ()

Searches for “velvet” are up 71%
since October 2023.

13



How it comes to life e

NOPALERA

1. Dramatic displays featuring NEOS CANDLESTUDIO’s surreal David Candle brings an otherworldly allure to any setting. 2. Channel the drama of Victorian elegance with Cici’'De Jewelry’s ornate feather
earrings and vintage-inspired velvet ring boxes. 3. Corbell Silver’s show-stopping candelabras and intricate sterling pillboxes add a touch of Old World opulence. 4. Salty Black Licorice by Jacobsen Salt Co. 5.

Circle Mirror by MACHETE 6. Green Flora Silk Scarf by SueSilkHK 7. Dulce De Cuerpo Perfume by Nopalera 8. Phony Negroni by St. Agrestis 9. Brass Incense Holder by Subtle Bodies 10. Yahtzee by WS Game
Company 11. Totem Glasses by Sophie Lou Jacobsen by Ghia 12. Gold Chunky Charm Necklace by Sessori

F AI R E Victorian Noir 14


https://www.faire.com/merchandised-collection/victorian-noir
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_53kb6phsl8?refP=p_8904n559z1&refS=statue%20candle
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_8904n559z1?bRefP=p_tt3bs3bpem&bRefS=statue%20candle&refB=1
https://www.faire.com/brand/b_pypw64c7zf?refP=p_c976bteern&refS=vintage%20inspired%20jewelry
https://www.faire.com/product/p_c976bteern?impressionId=1730838781_qqsxb53mrgb8jny&refS=vintage%20inspired%20jewelry
https://www.faire.com/product/p_c976bteern?impressionId=1730838781_qqsxb53mrgb8jny&refS=vintage%20inspired%20jewelry
https://www.faire.com/brand/b_8bd35a84#refReqId=vj5pkcnqajqm5nv9ye94h96ab&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_a2puxykdlq?bQ=candelabra&refB=1
https://www.faire.com/product/p_4knf8zyugf?impressionId=1730935938_kftvkeqt2npsusp&refC=Food%20%26%20Drink
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_9cwrj9se?refC=Food%20%26%20Drink&sortingHint=true
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_r6384ppwcm?bRefP=p_khxhyb3e27&bRefS=handheld%20mirror&refB=1
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_dzjqqxzc?refP=p_r6384ppwcm&refS=handheld%20mirror
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_yh7vn9q8tg?impressionId=1730835537_qxvpa7dq6kqp6dc&refS=silk%20scarf
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_pwsppzf47u?refP=p_yh7vn9q8tg&refS=silk%20scarf
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_evsyvcvubz?impressionId=ppi_1730934192_68fnnc6c4m6&refS=perfume
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_c3hepkjc1t#refReqId=w959d8sat4n8a56kf3ncgpmcp&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_g7nnaebxaa?impressionId=ppi_1730935689_y4s44gbkbem&refS=non%20alcoholic%20spirits
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_uragsw5ktk?refP=p_g7nnaebxaa&refS=non%20alcoholic%20spirits
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_3p84z4cufw?impressionId=1730934000_q2mq2tqm3dj55ge&refS=incense%20holder
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_f14ssniroa?refP=p_3p84z4cufw&refS=incense%20holder
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_nyqwkehcmf?impressionId=1732561879_8hvnxhpnyvaxanq
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_2c03mddkha?refP=p_nyqwkehcmf
https://www.faire.com/brand/b_2c03mddkha?refP=p_nyqwkehcmf
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_zrvj8z5bqu?impressionId=1731343484_7c6vvn6g4cdcbxp&refS=sophie%20lou%20jacobsen
https://www.faire.com/product/p_zrvj8z5bqu?impressionId=1731343484_7c6vvn6g4cdcbxp&refS=sophie%20lou%20jacobsen
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_23qz2n8ekn?refP=p_zrvj8z5bqu&refS=sophie%20lou%20jacobsen
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/product/p_yqm4pst97r?bRefP=p_fzb5t2tmkx&bRefS=bow%20broach&refB=1
https://www.faire.com/brand/b_8bd35a84#refReqId=rff2jr8xdd8a6wgp6aczx42bw&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_wvskv8bdkv?refP=p_yqm4pst97r&refS=bow%20broach
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Choosing from the

earth for the Earth

Neutral Good

When we think about natural materials, we think about quality, craftsmanship, and even luxury.
There’s something so timeless about the smells of leather and natural wood. The subtle, earthy
scents evoke nature and craftsmanship, calling us to the outdoors. The imperfectly perfect
irregularities of the weave of linen or heft of clay can spark a sense of pride in choosing
handmade pieces over mass production and lend a feeling of tranquility to everyday spaces.

Natural fibers and materials satisfy our primary instincts and modern sensibilities, bridging the
space between physical comfort and emotional fulfillment. Materials here don’t have to be
processed to the point of smoothness—in fact, that’s what allows them to shine.

Enter “Neutral Good”—a shift toward handcrafted, long-lasting pieces that bring the beauty

and rawness of the outdoors inside: making nature a bit more comfortable, but without
refining it to the point of erasing its beauty.

16



How It's
trending

Retailers are going out of their way to find handmade,
eco-friendly products that are both of the earth and for
the Earth. Searches for “wicker,” “rattan,” and “woven”
are growing nearly 100% from Q2 to Q3 of this year, as
people seek out fabric and furniture that shows its raw
edges, joints, and seams.

F AI R E Neutral Good

Why we
love it

Not all shopping is created equal. This trend
complements the joys of ownership and the concerns
of sustainability. When we shop consciously, we feel
satisfaction in our own choices and hope for the world
—that workers are paid a fair wage, that the small
business that made an item is giving back to its
community, and that our choices, in some small way,
might contribute to our planet’s longevity.

17



By the numbers

Searches for “wool” are up 46%
as of Q3 2024 from January.

As of Q3 2024, searches for
“organic” are up 35% from
() January.
Searches for “turkish towel”
are up 22% as of Q3 2024

F AI R E Neutral Good 18

Searches for “wicker” are up 75%
since October 2023.




How it comes to life

Oddly
Specific

DESERT
AN

1. Paca Botanica’s Turmeric + Calendula artisanal soap weaves together the restorative power of calendula petals and the golden warmth of turmeric. 2. Oddly Specific’s incense, crafted from natural
ingredients, transports you to the outdoors with the warm scent of garden air. 3. TBCo’s cozy, recycled wool throws are crafted in Scotland to “turn pre-loved into re-loved.” 4. Ci Ci Chili Oil by Like Family 5.
Tortoise Hair Stick Hairpin by TheDivaSoap 6. Stacking Ceramic Dish by Spring + Vine 7. Mezcal Tasting Glasses by Verve Culture 8. Fire Cider by Wooden Spoon Herbs 9. Amber Glass French Press by YIELD

10. Sisal Tote by Amsha 11. The Stockholm Scarf by ARCTIC FOX & CO.

F AI R E Neutral Good 19


https://www.faire.com/merchandised-collection/neutral-good
https://www.faire.com/brand/b_u9nbjvn7yp?refP=p_u47cztexjv
https://www.faire.com/product/p_u47cztexjv?impressionId=1736379007_uswu49ueh7dp3ky&refS=turmeric%20and%20calendula
https://www.faire.com/brand/b_pn3my95u2u?refReqId=bk55evg8kj3bqa6zm9zgcgz8m&refType=SUGGESTIONS_BRANDS
https://www.faire.com/brand/b_de8058xhwh?refP=p_seq5mjrnfk&refS=tbco%20rust%20waffle
https://www.faire.com/product/p_seq5mjrnfk?impressionId=vrx69wmg8brsf5qf4ghgzt5559&refS=tbco%20rust%20waffle
https://www.faire.com/fr/product/p_k8zac7przz?impressionId=1730945272_fetbm7mde486s78&refS=turmeric
https://www.faire.com/fr/brand/b_cx7uv97v8k?refP=p_k8zac7przz&refS=turmeric
https://www.faire.com/product/p_5q4tzbm9jq?impressionId=1730830751_qkaf26jtjsfzyvd&refS=tortoise%20shell
https://www.faire.com/brand/b_2fgt3byexw?refP=p_5q4tzbm9jq&refS=tortoise%20shell
https://www.faire.com/product/p_t9uqcjw9p8?bRefP=p_qvdzwu47ym&bRefS=incense%20holder&refB=1
https://www.faire.com/brand/b_rqbzyf475j?refP=p_t9uqcjw9p8&refS=incense%20holder
https://www.faire.com/product/p_qvuhxm2tj9?impressionId=1736379687_w7xcdcytfthc83d&refS=mezcal%20tasting%20glasses
https://www.faire.com/brand/b_6xvu4qtx?refP=p_qvuhxm2tj9&refS=mezcal%20tasting%20glasses
https://www.faire.com/product/p_d2mw6fzd86?refB=1
https://www.faire.com/brand/b_4cwexh7n?refP=p_d2mw6fzd86
https://www.faire.com/product/p_56g8gmh3ur?impressionId=1730941361_jhh4qrbrs79gv2y&refS=french%20press
https://www.faire.com/brand/b_747629cb?refP=p_56g8gmh3ur&refS=french%20press
https://www.faire.com/product/p_r9xxsm8q5t?bRefC=Accessories%7CWomen%7CBags%20%26%20Backpacks&bRefF=maker_value%3Aeco_friendly&bSortingHint=true&refB=1
https://www.faire.com/brand/b_6jbk8zuc?refC=Accessories%7CWomen%7CBags%20%26%20Backpacks&refF=maker_value%3Aeco_friendly&refP=p_r9xxsm8q5t&sortingHint=true
https://www.faire.com/product/p_pxe99nbcm3?bRefP=p_er478bh663&refB=1\
https://www.faire.com/brand/b_6hs1o2bpqn




Returning to childhooad

FAIRE

Everyday Hopecore

with better taste

Today’s pop culture and online landscape are reflecting a desire for communal hope and
optimism, from the rise of “hopecore 2” content on social media to the mainstreaming of
“wholesome 2” as a Gen Z compliment. As Millennials gain financial independence, they’re

reviving the styles of their childhood and teen years in the hope of brightening their everyday
lives.

With “Everyday Hopecore,” every purchase becomes an opportunity for small joys—finding fun
in the ordinary with the same carefree optimism we felt in our youth. This trend reflects a
collective yearning for lightheartedness and hope.

From colorful home accents to whimsical personal touches, this trend celebrates the power of
small, joyful choices to brighten our days.
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https://www.independent.co.uk/life-style/tiktok-trend-hopecore-meaning-positivity-b2498452.html
https://www.nytimes.com/2023/05/11/style/gen-z-wholesome.html#:~:text=It's%20a%20Gen%20Z%20compliment,What's%20not%20wholesome%3F

FAIRE

How It's
trending

Finding ways to decorate everyday objects is top of
mind, with searches for “purse charms” up 500% from
Q2 to Q4 in 2024. The desire to revisit the past is
unmistakable, with searches for “memorabilia” rising by
40.3% and “stereos” surging by 60%—both in the latter
half of 2024. Whether it’s through vibrant accessories,
playful designs, or nostalgic touches, shoppers want

reminders of the carefree optimism we felt in our youth.

Everyday Hopecore

Why we
love it

This trend might remind us of childhood, but that
doesn’t make it childish. These small touchstones of the
past reconnect us to a simpler time when playfulness
was not only encouraged, but expected. It’s a look back
to when our sense of self was just coming into bloom—
except this time around, we don’t have to wait for our
allowance to splurge on inflatable furniture.
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By the numbers

Searches for “purse charm” were up
500% from Q2 to Q4 in 2024. ;I

Searches for “nostalgia” are
up 24% as of Q4 in 2024.

FAIRE

Searches for “ballet flats” have almost
doubled in 2024. I ( E ( E

Everyday Hopecore

Searches for “bows” are up
166% since October 2023.
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How it comes to life

1. A Shop of Things’ pocket mirrors that look like our first flip phones evoke the giddy nostalgia of teenage years. 2. Omsom’s Saucy Noodles, a grown-up twist on childhood microwave soup, combine bold,
elevated flavors with comforting nostalgia. 3. Jenny Lemons’ novelty hair clips add a splash of fun to everyday routines, transforming a simple hairstyle into an expression of creativity. 4. Carafe, Cherry by
Ban.do 5. Celine Sky Nylon Large Shoulder Bag by Melie Bianco 6. Vegan & 21-free Nail Polish by BKIND 7. Lavender Lemonade by Bea's Squeeze 8. Washi Tape Pac Man by Studio Inktvis 9. Lemon Candle by

Scandles 10. Spiral Taper Candle by Whiskey + Wine 11. Origami Set by Carolyn Suzuki 12. Serving Friends by Areaware
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https://www.faire.com/merchandised-collection/everyday-hopecore
https://www.faire.com/brand/b_b703e67f?refP=p_hk4ph8pfed&refS=handheld%20mirror
https://www.faire.com/product/p_hk4ph8pfed?impressionId=1731095881_xv6a2fct3fewr26&refS=handheld%20mirror
https://www.faire.com/brand/b_8moufefgyb?refP=p_bf5346cg4y
https://www.faire.com/product/p_j25vwjd7h3
https://www.faire.com/brand/b_e164wmgw?refP=p_p7732mgc94
https://www.faire.com/product/p_p7732mgc94?refB=1
https://www.faire.com/product/p_cwgkc6thbx?impressionId=1731345591_r7sfsjj89ejap6m&refS=cherry%20pitcher
https://www.faire.com/brand/b_2io333ig7s?refP=p_cwgkc6thbx&refS=cherry%20pitcher
https://www.faire.com/product/p_nfu3napakc?bPage=6&bRefP=p_qg55c48qvj&bRefS=braided%20bag&refB=1
https://www.faire.com/brand/b_au3qdmhk17?page=6&refP=p_nfu3napakc&refS=braided%20bag
https://www.faire.com/product/p_8dtbkau9ph?bPage=3&bRefP=p_a82hpkduk9&bRefS=bkind&refB=1
https://www.faire.com/brand/b_ed0sz8mph4?page=3&refP=p_8dtbkau9ph&refS=bkind
https://www.faire.com/product/p_4v6crrcz8n?impressionId=1731345805_ahhcz83u8qbxkjj&refS=beas
https://www.faire.com/brand/b_53sfi7m62x?refP=p_4v6crrcz8n&refS=beas
https://www.faire.com/product/p_5ue46r4767?impressionId=1730483607_yehcu8nfw47rbhp&refF=location%3Aeuropean_union&refF=location%3Aaut&refF=location%3Abel&refF=location%3Abgr&refF=location%3Ahrv&refF=location%3Acze&refF=location%3Adnk&refF=location%3Aest&refF=location%3Afin&refF=location%3Afra&refF=location%3Adeu&refF=location%3Agrc&refF=location%3Airl&refF=location%3Aita&refF=location%3Alva&refF=location%3Altu&refF=location%3Amlt&refF=location%3Anld&refF=location%3Apol&refF=location%3Aprt&refF=location%3Arou&refF=location%3Asvk&refF=location%3Asvn&refF=location%3Aesp&refF=location%3Aswe&refS=bows
https://www.faire.com/brand/b_9x89z6bt3e?refP=p_5ue46r4767&refS=bows
https://www.faire.com/product/p_dfwskvy7bb?impressionId=1731346575_ac4nkxj65c55uj8&refS=scandles%20lemon%20candle
https://www.faire.com/brand/b_z57zpn8vpm?refP=p_dfwskvy7bb&refS=scandles%20lemon%20candle
https://www.faire.com/product/p_c7ar5yyeyy?impressionId=t6sknkcbzrkgwfyczwsvtr42a7&refS=rust%20taper%20candle
https://www.faire.com/brand/b_66tvyblldp?refP=p_c7ar5yyeyy&refS=rust%20taper%20candle
https://www.faire.com/product/p_5ymjcdhn7v?impressionId=1730953388_quwdm5rhpjjsa3u&refS=fun%20gifts
https://www.faire.com/brand/b_2e4a1d49?refP=p_5ymjcdhn7v&refS=fun%20gifts
https://www.faire.com/product/p_ruaegzjxck?impressionId=1731346529_cqpyr9ybbanvrdk&refS=areaware%20salad%20tongs
https://www.faire.com/brand/b_d4sw1gq40c?refP=p_ruaegzjxck&refS=areaware%20salad%20tongs

This year’s Forecast reflects the beautiful spectrum of ways shoppers
are actively seeking a fundamental human joy that otherwise might’ve
fallen through the cracks.

From resurfacing old-world decadence to restoring the natural world,
from finding our inner child to kindling our sense of adventure, each
trend sees shoppers finding that joy in unexpected places. Across the
board, both in what we buy for ourselves or others, retail is a tool that
today’s shoppers are deploying in ever-more creative ways—all to get
them closer to those moments and moods of simple happiness.

And for today’s retailers, serving customers well means facilitating this
pursuit of joy: offering the thoughtful curation and ready access that
helps people embody their inner child, reach their inner zen—or
whatever genre of joy they’re seeking.
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inspired?

Help your customers discover joy by stocking your
shop with these trends and more on Faire.

About Faire

Faire’s mission is to empower brands and retailers to
strengthen the unique character of local communities.
Learn more by visiting Faire.com.

Neutral Good Everyday Hopecore

Methodology

The Faire Forecast was rooted in product search data
on Faire over 2024, alongside review and analysis of
reputable secondary sources—existing journalism and
cultural analysis, trend and futures reports, and retailer
and brand case studies—to illuminate cultural shifts
and their applications to retailers.
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https://www.faire.com/merchandised-collection/intentional-detours
https://www.faire.com/merchandised-collection/neutral-good
https://www.faire.com/merchandised-collection/victorian-noir
https://www.faire.com/merchandised-collection/everyday-hopecore

